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2006 Second Quarter Revenues up 10.9% 
over the same period last year 

 
 
Paris, July 27, 2006 – The Capgemini Group has today published consolidated revenue figures for the 
second quarter 2006 of €1,915 million versus €1,764 million for the second quarter 2005 (and  
€1,869 million for the first quarter 2006). 
 

Q2 2006 
Revenues Variation Q2 2005 

Revenues 
Q2 2006/ 
Q2 2005 

H1 2006 
Revenues 

H1 2006/ 
H1 2005 

at current  
rates and 
perimeter 

€1,764 M +8.6% €3,784 M +9.0% 
 
 

€1,915 M 
at constant 
 rates and 
perimeter 

 
 

 
+10.9% 

 
 

 
+10.4% 

 
The organic growth rate of 10.9% over the same quarter of 2005 can be broken down as follows: 
 by business line, Technology Services (+10.9%), Local Professional Services (+5.6%) and 

Consulting Services (+4.5%) recorded significant growth despite a lower number of billable days 
than last year. Thanks to the ramp-up of several large contracts, the growth rate for Outsourcing 
Services amounted to 15.3%.  

 by region, Europe published growth of 12.5%, led by the United Kingdom & Ireland region whose 
revenues were up by 29.4%. In North America, revenues grew by 3.9%, with a very good 
performance from Consulting and Technology Services (+12.1%).  

 
Compared to the first quarter of 2006, Group revenue growth was 3.2% at constant rates and perimeter 
and 2.5% at current rates and perimeter. 
 
Bookings for the second quarter 2006 amounted to €1,705 million. These are particularly strong for 
Technology Services, Local Professional Services and Consulting Services, up by 23.3% in North 
America and 10.2% in Europe, with a book-to-bill ratio of 118% for the quarter.  

 
During the first half 2006, the Group grew its headcount by 2,600 and continued to develop its 
worldwide distributed delivery network which, on June 30, 2006, represented over 6,000 employees in 
India, China and Poland, up by over 75% compared to June 30, 2005.  
 
Following these results, the Group is upwardly revising its revenue growth target which, at constant 
rates and perimeter, should approach 10% for the whole of 2006.  
 
The full H1 2006 results will be published and discussed on Thursday September 7, 2006. 
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